Open Source Geospatial Foundation 

Trademark Guidelines
Introduction
Open Source Geospatial Foundation, OSGeo, and the OSGeo logo are trademarks of the Open Source Geospatial Foundation in the United States and/or other countries worldwide.
  
OSGeo’s trademarks are the principal means by which we identify our community, projects and resources.  They are a symbol of the quality of our open source geospatial software projects and the community support and goodwill that we have garnered.  OSGeo’s success is, and will continue to be, due in part to the favorable recognition we achieve under our trademarks.  
To help us protect our trademarks and the goodwill in them, we ask that you use our trademarks according to these Guidelines.

Permitted Uses

You may cite our word marks (Open Source Geospatial Foundation and OSGeo) properly to refer accurately to our services and products.  However, we ask that you not use our logo (as opposed to our trademark that consist solely of words), or any tagline that we may adopt, without our prior written authorization.

Proper Notices
When using our trademarks to indicate our services or products, please use the appropriate trademark notice (®, ™, or SM) with our trademarks, as indicated on our website.  

· ® indicates a service mark or trademark registered in the United States. 

· ™ indicates a trademark (or services mark) that is presently unregistered.  (Alternatively, SM can also be used to indicate a service mark that is presently unregistered.)
In contrast, you do not need to use a trademark notice if you are making reference to the Open Source Geospatial Foundation or OSGeo as the name of our entity (rather than to denote our services or products) because this is not considered a “trademark use.” 

Proper Attribution
When you use our trademarks in any materials, please include a brief statement attributing ownership of the trademarks that you use to us.  For example:
“Open Source Geospatial Foundation, OSGeo and the OSGeo logo are trademarks of the Open Source Geospatial Foundation in the United States and/or other countries worldwide.”

(Please note that the attribution need only identify our trademarks that you actually use in your material and thus may vary from the above example)
Please Do Not: 
You may not use our trademarks: 

· In, as, or as part of your own trademarks 

· To identify products or services that are not ours 

· In a manner likely to cause confusion 

· In a manner that implies inaccurately that we sponsor or endorse, or are otherwise connected with, your own activities, products, and services 

We also ask the following:
· Please keep our trademarks distinct from other text, images, or material 

· Please do not alter, edit, modify, or combine our trademarks 

 Also, our trademarks are adjectives (brand names) modifying nouns (the generic service or product type). As a result: 

· Please do not use our trademarks as nouns or verbs 

· Please do not pluralize our trademarks 

· Please do not hyphenate our trademarks 

· Please do not render our trademarks possessive through use of an apostrophe 

�Note:  If we adopt a tagline as well, we’ll add it to this list.  Also, if we end up registering any of these, then at some point we’ll change this to indicate “registered trademarks and trademarks”.


�This would be my recommendation because you don’t really want folks using the logo in an uncontrolled manner.  A logo is a powerful symbol and you want to make sure you’re happy with who is using it and how.  I am not sure who the best person(s) at OSGeo would be to make decisions on when others can use our logo – typically this would come under a marketing type hat.  For those instances when we allow others to use the logo, we’d want to specify the colors, size, font, etc. to be used (so we don’t get variations) – the best is to have a .jpeg or other file that we just send electronically to the other person when we give our permission.   Now, you may prefer to make it more freely available to others without permission first, but you’d want to think about that carefully – maybe adopt some special guidelines applicable to the logo that discuss the types of events/promotions/etc. that are OK.





PAGE  
1

